


A HISTORY OF STRONG PERFORMANCE
ORGANIC GROWTH RATE (CAGR) OF >15 % SINCE 2009
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WE HAVE EXTENDED THE COMPETITIVE EDGE
AROUND EUR 100 MILLION INVESTED INTO THE FUTURE

STATE-OF-THE-ART 
PRODUCTION FACILITIES

INDUSTRY LEADING 
INNOVATIONS

THE POWER OF 
PEOPLE

JANDELBRUNN (HQ)
GERMANY

SCHLÜSSELFELD
GERMANY

MOTTGERS
GERMANY

NAGYOROSZI
HUNGARY
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Revenue contribution by brand

PREMIUM SEGMENT LUXURY SEGMENT

BRAND PORTFOLIO
PERFECTLY POSITIONED WITH  BRANDS

EUR 14 ,0 0 0  – 24 ,0 0 0

EUR 15,0 0 0  – 8 3,0 0 0

EUR 23,0 0 0  – 78 ,0 0 0

EUR 20 ,0 0 0  – 14 0 ,0 0 0

EUR 250 ,0 0 0  – 70 0 ,0 0 0



TOP POSITIONED IN THE REGISTRATION STATISTICS
KNAUS / WEINSBERG

CARAVANS

MOBILE HOMES (SEMI INTEGRATED)

DATA END OF DEC 2023 
SOURCE: WWW.CIVD.DE
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TOP POSITIONED IN THE REGISTRATION STATISTICS
MORELO

57,8%

42,2%

MORELO OTHERS

EUROPE GERMANY

57,5%

42,5%

MORELO OTHERS

DATA END OF DEC 2023 
SOURCE: WWW.CIVD.DE



WHAT DRIVES THE INDUSTRY 
STRONG STRUCTURAL GROWTH TRENDS

PEOPLE INNOVATION NEO -ECOLOGY RENTAL



PEOPLE
GROWING DEMAND BY YOUNGER CONSUMERS

 People get older with wealthy 
consumers moving into key 
customer age of 45 years and older

 “Fo re ve r yo u n g st e rs“ d o n ’t  re t ire  
w h e n  g e t t in g  o ld  – t h e y s t a rt  a  n e w  
life

 Gro w in g  p o p u la rit y o f m o t o rh o m e s 
w it h  yo u n g e r co n su m e rs  d rive n  b y 
in c re a sin g  im p o rt a n ce  o f 
in d ivid u a lisa t io n  & a c t ivit y

 31% o f m o b ile  h o m e s in  20 19 w e re  
o w n e d  b y p e o p le  u n d e r 39  ye a rs



INNOVATION
FOCUSING ON CUSTOMER NEEDS

KEY FOCUS AREAS STRATEGIC GOALS

LIGHTER

MORE EFFICIENT

FLEXIBLE

CHEAPER

New materials

Production technology 

Digitalization

Testing processes

Electromobility



NEO-ECOLOGY
INCREASINGLY FOCUSED ON SUSTAINABILITY

SOURCE: https://www.civd.de/wp-content/uploads/2022/10/GfK_Caravaning-und-Wohlbefinden-1.pdf

Caravanning customers focus on sustainability
 In c re a sin g  e n viro n m e n t a l a w a re n e ss

 Re g u la t o ry p u sh  t o  m in im ise  CO2 e m issio n  
d rivin g  d e m a n d  fo r e -m o b ilit y

 Sh ift  in  co n su m e r p re fe re n ce s  t o  “b e t t e r 
in s t e a d  o f m o re ”

 In c re a sin g  p o p u la rit y o f h o lid a ys c lo se  t o  
h o m e  a n d  t re n d  t o w a rd s re g io n a l t o u rism

 In c re a sin g  a vo id a n ce  o f m a ss  t o u rism

 Tre n d  t o w a rd s w e e k-e n d  t rip s  in st e a d  o f 
o n e  lo n g  a n n u a l va ca t io n

0 10 20 30 40 50 60 70 80 90 100

Traveling by caravan/motor home has a
lower impact on the environment with a

lower CO2 footprint than a trip by plane or
cruise ship

I try to make my travels (vacation trips or
excursions in my spare time) as sustainable

and environmentally conscious.

I express my sustainability awareness
through a vacation in nature

Population (n=2011) Caravaning Group (n=184)



RENT AND TRAVEL  
OUR DIGITAL RENTAL BRAND

182 RENTAL STATIONS

PARTNER NETWORK

3000 TRAVEL AGENCIES

APP

ROAD TEAMS

WEBSITE

BOOKING SOFTWARE

MARKETING

RENTAL PROGRAM

INTERNATIONALIZATION

Digital rental brand RENT AND TRAVEL expands to Italy

 Ove r t h e  co u rse  o f t h e  ye a r 20 23, RENT AND TRAVEL b e g a n  

t h e  in t e rn a t io n a liza t io n  p ro ce ss  

 Sin ce  1 De ce m b e r 20 23, ve h ic le s  ca n  n o w  a lso  b e  re n t e d  o r 

b o o ke d  via  It a lia n  re n t a l p a rt n e rs  fo r t h e  firs t  t im e . RENT AND 

TRAVEL h a s la u n ch e d  in  a  t o t a l o f 17 It a lia n  c it ie s . 

 Th e  n e xt  e xp a n sio n  s t e p  in t o  o t h e r Eu ro p e a n  co u n t rie s  –

Au st ria , Sw it ze rla n d , Sw e d e n  a n d  t h e  Ne t h e rla n d s – is  a lre a d y 

p la n n e d  fo r t h e  20 24  fin a n c ia l ye a r.



RENT AND TRAVEL
A STRATEGIC SUCCESS FACTOR
 Over the course of the year 2023, RENT AND TRAVEL began the internationalization 

 Vehicles can now also be rented or booked via Italian rental partners in a total of 17 
Italian cities 

 The next expansion step into other European countries – Au st ria , Sw it ze rla n d , Sw e d e n  
a n d  t h e  Ne t h e rla n d s – is  a lre a d y p la n n e d  fo r 20 24
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FINANCIALS



REMARKABLE FINANCIAL PERFORMANCE  
Financial year 2023
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In EUR mill.
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PRODUCT MIX SUPPORTS REVENUE GROWTH
Revenue contribution of motorized units at 81 %

14.208
18.130

12.029

6.659

7.284
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5.055

4.142 7.110
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Caravans Motor homes Camper Vans

REVENUE BY PRODUCT GROUP UNITS SOLD
In EUR mill. In units
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SIGNIFICANT INCREASE IN EARNINGS QUALITY
Product mix and economies of scale

PERSONNEL EXPENSES
In EUR mill.
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ORDER BACKLOG NORMALIZES AT A HIGH LEVEL

In EUR m ill.

REP ORTED REVENUE vs. ORDER BOOK 20 18  – 20 22*

* Ba cklog  20 18  t o  20 21 w it h ou t  lu xu ry se g m e n t  (More lo )
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SEGEMENT PERFORMANCE

PREMIUM SEGMENT LUXURY SEGMENT

740,6
918,8

1.274,3

FY 2021 FY 2022 FY 2023

REVENUE
In  EUR m ill.
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CASH FLOW DEVELOPMENT
IMPACTED BY INCREASED WORKING CAPITAL

FREE CASHFLOW WALK – 20 23
In  EUR m ill.



FINANCIAL KPI’S
EQUITY RATIO AND NET DEBT RATIO 

344,6

557,4

682,5

Dec 31, 2021 Dec 31, 2022 Dec 31, 2023

TOTAL BALANCE SHEET & EQUITY RATIO

93,9

192,8

231,4

Dec 31, 2021 Dec 31, 2022 Dec 31, 2023

NET DEBT & NET DEBT RATIO

28,2%26,4%38,9%

(in EUR mill.)

1,9x2,6x1,4x

(in EUR mill.)



DIVIDEND PROPOSAL & OUTLOOK 2024 
DIVIDEND PROPOSAL 

In lig h t  o f t h e  a b o ve , w e  p la n  t o  p ro p o se  a n  in c re a se  o f d ivid e n d s p a ym e n t s  a t  t h e  Sh a re h o ld e rs ' Me e t in g  in  Ju n e  20 24 . 
If t h e  Sh a re h o ld e rs ' Me e t in g  a p p ro ve s t h e  p ro p o sa l, d ivid e n d s fo r 20 23 fin a n c ia l ye a r w o u ld  in c re a se  t o  EUR 2.90 per share

OUTLOOK 2024

Group revenue of between EUR 1.4 billion and EUR 1.55 billion expected 
Give n  t h e  cu rre n t  e xp e c t a t io n s w it h  re g a rd  t o  g ro w t h  o f t h e  g lo b a l e co n o m y a n d  t h e  Eu ro p e a n  ca ra va n n in g  in d u st ry, 
w h ich  is  o f re le va n ce  t o  Kn a u s Ta b b e rt , t h e  co m p a n y a n t ic ip a t e s  a  ch a n g e  in  Gro u p  re ve n u e  o f b e t w e e n  EUR 1.4  b illio n  a n d  
EUR 1.55 b illio n  fo r t h e  20 24  fin a n c ia l ye a r co m p a re d  t o  t h e  20 23 fin a n c ia l ye a r. Fo r t h e  fu rt h e r co u rse  o f t h e  m o d e l ye a r 
20 24  e n d in g  o n  31 Ju ly 20 24 , Kn a u s Ta b b e rt  d o e s  n o t  p la n  t o  ch a rg e  re t a ile rs  h ig h e r p rice s  fo r t h e  t im e  b e in g .

EBITDA margin expected in a range of 8% -9%
P ro fit a b ilit y, e xp re sse d  in  t e rm s o f a d ju st e d  EBITDA a n d  t h e  a d ju st e d  EBITDA m a rg in , is  e xp e c t e d  t o  b e  in  a  ra n g e  o f 8 %-9% 
a cco rd in g  t o  t h e  e xp e c t e d  sa le s  d e ve lo p m e n t .

Th is  o u t lo o k is  a n  e xce rp t  fro m  t h e  fin a n c ia l re p o rt  20 23



V E R Z U S
W           E          L          C          O           M          E                       T          O
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